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LIKE BEAUTY, THE COMCEFT OF FASHION IS OFTEN SUBJECTIVE. 50, I5 THERE ANY WAY TO DEFINE WHAT IS FASHIOMABLE? ARE THERE ANY
STANDARDS? WE ASKED 2008 HCEG IDEA HOUSE DESIGNERS TO DESCRIBE WHAT MAKES A SPACE FASHIONABLE TO THEM.
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A rooim s intenor elements
will always be fashionabde: if
they are 2 natural exension
of the architecture.”
Adriemne HEII.I Mulriene ht‘ﬂ
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Loweer Stair Hisll ond [ asndry Riom
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A FASHIONABLE
ROOM SHOULD
BE A FUTURE
CLASSIC THAT
BREAKS NI'W
GROUND”

— JAYNE AND JOAN
MICHAELS, 2 MICHAFLS

INTERIOR DESTGN,
TWINS BEDEOOMS
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TWHAT MARES A ROOM FASHIONABLE, IN A GEMERAL SEMSE, IS ITS SPIRIT, TIMELESSHESS, AND MOST
FMPORTANTLY, THE ROOMS ABILITY TO FIT THE REEDS AND SEMSE OF STYLE OF THOSE LSING 1T
= SEOTT SANDERS, VERANDA
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' “A room is fashmnable not b',' strict ﬂhew.t@ﬁssim trends Lnr
silly gimmicks but by be cumfarthble? /lish
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“FASHION SNSPIRES ME EVERY DAY, SOME t
MAGHT CONSIER THE WORLD OF FASHION
EPHEMERAL, UGHTWEIGHT AND TERRIBLY
UHIMRPORTANT. | DONT  AGREE. - FASHION
CAN INFORM AMD CREATE TEMELY STYLE.
BEING AL COURANT 15 A GOOD THING, AND

“When we design a room. we think abour

our client s needs and whar will look best in
the space. We ey to use a divérse combination
of materials and furnishings, some that are
titncless and some that are fresh and new. [Ie's

THE EYE OF THE BEHOLDER 15 ® CON all ahoar what we love and whar we think

STANT EVOLUTION. FASHIONABLE RODMS our clienes will Tove "

ARE THOSE THAT HAVE A HIGH STYLE BUT — Jernifer Mubley ond Asstin Havdler.
LOOK TOTALLY TODAY, AND EVEN TOMOR- Mabley Handler Interior Disign,
ROW. THEY CAM BE BASED AND INSPIRED GY Playroom

YESTERDAY, BUT THEY ARE MCVER RENDERED

USIMG THE PAST CXACTLY"
- JAMIC DRAKE, DRAKE DESIGN SERVICES
FORMAL DUNING RO
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A WELL DI—S]{. NED RQGM 15 LIKE A GOOD lL"J'UTFIT 13 Y'CI'U FEEL

COMFORTABLE, YOU'LL LOVEIT!
- OSKAR TORRES, GYM

"WE SEEK TO CREATE TIMELESS INTERIORS THAT MIX PERIODS AND STYLES,
COLOR, PATTERN AND TEXTURE, FOR US, DECORATING A ROOM IS NOT
UNLIKE CREATING THE PERFECT OUTFIT IT MUST CONTAIN CLASSIC SHAPES,
ELEMENTS OF SURPRISE, LOTS OF VINTAGE AND FARULOLIS ACCESSORIES”

ALEXANDRA PAPPAS AND TATYANA MIRON, PAPPAS MIRON DESIGN, GUEST BEDROOM SUITF
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“FOR A ROOM TO BE FASHION-
ABLE IT SHOULD CHALLENGE
THE CONVENTIONAL DESIGN
PROCESS. AS FASHION
EVOLVES CONTINUALLY, 50

e e — e

PROJECT

“FASHION HAS THE ABILITY TO TRAMSLATE

THE CHARACTER OF A PERSOM QR A ROOM, ==

ALLOWING YOU TO EVOLYE WHETHER EPHEM-
ERALLY OR FOR A LIFETIME. THERES DEFE
NITELY A SYMBIOTIC RELATIONSHEP BE TWEEN
FASHIGN AND DESIGN. TS ABOUT COLLEC

TICNS-WHETHER T BE FABRICS OR FURNK

SHOULD GOOD DESIGN." TURE-BUT THERE'S ALWAYS A STORY, AN IN-
-KERRY DELROSE, SPIRATION, & PROVENANCE®

~JOHN BIORNEN. BABRNEN DESIGN W

DELROSE DESIGN GROUP ENTRY FOYER, FIRST-AND

GRAND UNCLE'S SUITE SECOND-FLOOR STAIR HALLS

"Great rooms are not, as a rule, fashionable. Fashion is fransient and
memorable. Green design should be timeless.”
- CAMPION PLATT. CAMPION PLATT, ARCHITECT
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e : =& FASHIONABLE ROOM 15 ABDUT THE IMITIAL VISUAL EFFECT THAT CATCHES THE EYE !
: -1-1-15 Hﬁ@tmmmnm&tﬁ‘ﬂ‘}gx iH % AND MAKES YOU WANT TO LOOK CLOSER. THEM. [T IS THE SUM OF THE DETAILS: SCALE,
..... PALETTE, PLACEMENT, TEXTURE, THE INTERACTION OF INDIVIDLIAL PIECES."”
 TERMSOF TIMELESSNESS qﬂ&%ﬂﬁfﬁ ._ - ERICA MILLAR, ERICA MILLAR DESIGN
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g abaut how you live your life, not shoat 1SSUES IN ARCHITECTURE TODAY
e A quuri BE“AUEE WHHmu LD EE i alook ora .'I-ﬂlll' | [&F Hl'h:ll.ll: a rusiyrn that HAH;ES A ROOM FASHIONABLE™
MORE UN- :Nwmaﬂﬁaswmi 'I:Irlmzng._,kn makes you smile, that makes you com- _PAUL BATES,
i forrable Te's a psom I.h.ﬂ}t:_ruimt'
 RIPPING THINGS OUT WHI:&;ITH Lr:ﬁb 4 Piare Burgin, Diane Bargio Desig, R e
: i Wine Cellar and Art Gallery GYM BATHROOM
ouT H'FEF&'EEER wm:r-i‘ You GE’E :
mﬂmnmmTHmur :

O

"A FASHIONABLE ROOM, LIKE A FASHIONABLE PERSON,
: = T R 1S COMFORTABLE IN ITS OWN SKIN. THE RIGHT FLT,
. o s g : PROPORTION AND CONSTRUCTION ALL CONTRIBUTE,
BUT THE PERSONALITY OF THE CLIENT MAKES IT TRULY
FASHIOMABLE TS NOT CHOOSING THE MOST TRENDY
COLOR I'T'S PICKING SOMETHING TIMELESS AND
MAKING IT WHOLLY YOURS ™

—GREGORT DUFNER AND DANIEL 1TEVGHES WISMER, DUFNER HEIGHES INC.
MUDROCM AND KITCHEN FOWDER ROOM

“A truly fashionable room is one
. that transcends trends
~ and gimmicks.”
Mark Epstein, Mark Epstein Designs
Living Room
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